KOMaHa poCTa Ha ayTcopce

“ roc ket Iab ANA CACTEMHOIO yny4dlweHWA KNKYeBbIX MeTPUK

CpaBHeHune CRM-cucrtem: L,eHbl, 0CO6E€HHOCTU U HULLU

HasBaHue Tun 6usHeca LleHa oT KnioyeBasa 0co6eHHOCTb
Butpukc24 Manbin, cpegHuin BecnnatHo Kom6awnH: CRM, 3agauun, cant
AmoCRM Manbin, cpegHun oT 499P/mec dokyc Ha MecceHpykepax, BU3yan
MerannaH CpefHui, KpynHbin oT 549P/mec YnpasneHue npoektamu un

duHaHCcamMun
SberCRM Manbin BecnnatHo MHTerpauusa c akocuctemon Cbepa
YClients Coepa ycnyr (B2B/B2C) oT 790P/mec OHnanH-3anucb N aBToMaTtm3saums
MonCknagp, Toproens, e-commerce BecnnatHo YnpaBneHue TOProsfien N CKNagom

bonblue nHTepecHoro
B HaLuem o6nore

passmaaﬁ're buaHec-MbllWEHWEe C HallMMM nccnegoeaHMAMK
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